
 

 

Manager, Brand & Content - New York 

 
Tough Mudder’s mission is to grow a global tribe that lives courage, personal accomplishment, 
teamwork, and fun. From day one, we’ve built a culture to reflect that philosophy, bringing on 
quirky people who are great at what they do and passionate about our events and customers. 
Together we have created a company that has become a movement. The opportunity ahead of 
us is vast, and we continue to look for the best and brightest to join us.  
 
Joining our team offers a once-in-a-lifetime opportunity for those dedicated few who share the 
goal of delivering great experiences for our participants. We’re on the lookout for people who 
want more than a job or even a career – they want to help build a company that changes the 
lives of millions of people for the better. As a member of TMHQ, you’ll be given an opportunity to 
push your boundaries and find out what you’re capable of, to work with and learn from incredibly 
smart colleagues, and to enjoy the journey of building a world-class company.  
 
Sound like something you can get on board with?  
 

Overview: 

Reporting to the SVP of Marketing, the Marketing Manager will be responsible for developing 
the overall communications strategy with a focus on brand ownership and content strategy. 

As part of this role, you will: 

● Be responsible for developing how the brand should go-to-market with the company’s 
cross-channel platform with a focus on developing a content strategy that supports 
overall marketing objectives.  

● Live, breathe and evolve the Tough Mudder brand. You innately ‘get’ our brand, TOV 
and personality and are able to communicate and adapt this for all channels and 
activities. Serve as the internal guardian of the brand.  

● Oversee content strategy and execution - Video, copywriting, influencer and website 

content. 

● Lead on developing our content strategy as it relates to our partners and sponsors.  

● Oversee key marketing channels including: email, PR, and all social media channels, 
with two direct reports as part of this.  

 



 
 
The Traits: 

● Be a natural innovator and risk-taker, continually striving to optimise and enhance Tough 

Mudder’s marketing activities  

● We are a small and nimble team that work hard and gets. stuff. done. This individual 
needs to be proactive and be able to thrive in a fast-paced, detailed-oriented 
environment. 

● Live, breathe and evolve the Tough Mudder brand. You innately ‘get’ our brand, TOV 
and personality and are able to communicate and adapt this for all channels and 
activities.  

 

The work: 

● Develop the marketing plan and communications strategy through campaign ideas and 

creative inhouse, driving marketing campaigns and messages, tailoring to different 

customer segments, where appropriate, through all activities 

● Lead and motivate a cross-functional team of marketers, driving a culture of innovation, 
collaboration and creativity 

● Creation, management, delivery, reporting and optimisations of the Tough Mudder 
marketing calendar   

● Content Strategy — Leverage holistic understanding of Tough Mudder’s  market 
positioning and potential to define the entire editorial roadmap, working 
cross-functionally across marketing channels to ensure flawless execution of various 
channel-specific marketing campaigns 

● Collaborate with social media & content associate to set and manage a content calendar 
that outlines specific materials that we will publish across all channels 

● Collaborate closely with Paid Marketing Manager to ensure any paid activity is aligned 
with core brand activity.  

● Manage all partner marketing needs to ensure that both the partner and Tough Mudder’s 
objectives are met 

● Day-to-day PR lead, overseeing all inbound media enquiries, press releases and event 
day coverage.  

● Planning and management of all event-related comms to all participants before and after 
events. Leveraging this journey to generate extra revenue and post-event purchase.  

● Point of contact for all at-event content capture, management of third-party production 
teams, media management and partner content.  

 

 



 
Deliverables: 

● Day to day management of a high-performance team 

● Budget management and allocation between channels 

● Lead on content strategy, activity, optimisation, reporting.  

● Oversee content strategy and execution - Video, TV, copywriting, influencer and 

website content 

● Oversight on all PR requests and how the brand is represented in the press 

● Ensure partner marketing plans enhance and support the brand and owned 

channel strategies 

● Ensure planned event communications meets the needs of participants and each 

internal department 

● Work closely with Digital Marketing Manager  to ensure holistic full-funnel 

approach to all Tough Mudder communications 
 

Experience: 
● Experience working in brand and content marketing; working knowledge of social 

media best practices and email best practices.  

● A real passion for identifying and leading creative marketing activity 

● 2-3 years experience leading and managing a team 

● Excellent verbal/written communication 

● A strong organiser who can manage multiple projects (and associated 

stakeholders) simultaneously  

● Strong understanding of the various channels used in the Company’s marketing 

efforts  

● An intuitive feel for the Tough Mudder brand and mission 

● Entrepreneur spirit who can initiative projects and implement changes 

● Bachelor’s degree 

 

Sounds like a fit? Please email careers@toughmudder.com with your resume and a paragraph 

on why you would be a good fit for the role and company.  

 
 
OCR US Holdings LLC is an Equal Opportunity Employer and does not discriminate against any 
employee or applicant for employment because of race, colour, sex, age, national origin, 

mailto:careers@toughmudder.com


religion, sexual orientation, gender identity, status as a veteran, and basis of disability or any 
other federal, state or local protected class. 


